
STATE OF MEDIA 2025 REPORT
SURVEY REPORT



Objectives 

General Objective

To determine the overall state of media in Kenya.

Specific Objectives

1. Establish the number of Kenyans using broadcast media platforms (radio and

television).

2. Determine the number of Kenyans using print media platforms.

3. Establish indicators in the usage of internet, digital, and social media platforms.

4. Gauge the level of trust Kenyans have in the media.

5. Ascertain the main sources of news for Kenyans.



Approach and Survey Methodology
Component Description

Dates of Fieldwork 15th April 2026 to 23rd April 2026

How was the survey 
conducted?

Data collected through Computer Assisted Personal Interviewing (CAPI) .

Universe and 
Survey Sample

The target population comprised Kenyan residents aged 15 years and above . The 
study achieved a total sample size of 3,774 respondents.

Sampling Design
A multi -stage stratified sampling approach was used, with Probability 
Proportional to Size (PPS) applied.

Margin of Error
Approximately Ñ1.7% at 95% confidence level , reflecting the large national sample 
size.

Response Rate
The study achieved a near-complete response rate , supported by rigorous field 
supervision.

Survey 
Geographical 

Coverage

All 47 counties across the 8 regions of Kenya , PPS used.

Data Collection 
Tools

Structured and pre-tested survey questionnaire.

Quality Assurance 
Measures

Included pilot testing, enumerator training, real -time data checks, supervisor 
back -checks (10%), and data validation protocols .

Data Analysis Data was cleaned, processed, and analyzed using SPSS 27



Demographics of Respondents



In the past one week, did you consume any of the following 

mediums?



Overall, which of the following do you use as your main source of news? 





In a typical day, do you watch TV?



Time Spent Watching TV



What time (s) do you mostly watch TV ([Multiple Mention])

Prime Time (7.01 PM ï10.00 PM at 73%                        Morning hours (6:00 AM ï10:00 AM) at 20% ,

Afternoon hours (1:01 PM ï4:00 PM) at 16% , Late morning (10:01 AM ï1:00 PM) at 11%.



Support a media outlet (TV) taking a position on a matter of public interest



Which TV editorial segment influences your opinion the most on issues of public interest?







Of the TV stations you mentioned above, rank in order of priority the TOP THREE, from 

one watched the most to the least.



How do you access your TV? 







In a typical day, how long do you spend listening to RADIO? 







Do you support a media outlet (radio) taking a position on a matter of public interest? 







From the Radio stations mentioned above, rank in order of priority the TOP THREE, from one 

listened to the most to the least.









In a typical week, do you read newspapers? 





If yes in, which newspapers/publications do you read? 

Applicable to the 13%



Which newspaper publication do you read the most? 



How do you access your preferred newspapers?



In typical week, how frequently do you purchase a newspaper? 



In a typical week, what drives you to purchase/read a newspaper



Do you support a media outlet (Print) taking a position on a matter of public interest?



In which format do you access your newspaper?



In a typical day, which news websites do you visit? 



In a typical day, which news websites do you visit? 

55% did not visit 



Most Visited Website Ranked




